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19. In other markets, any additional charge must be cost-reflective.  Customers 
who pay on time should not have to subsidise the cost to the company of 
chasing payments from those who pay late. 

20. Our financial inclusion work aims to encourage as many as possible to take 
up bank accounts and to access the benefits of financial inclusion, including 
discounts.  We will continue to lobby the financial sector to make their 
financial products as accessible as possible and to meet the needs of those 
on lower incomes.   

21. The Consumer Council strongly recommends that a separate consultation is 
held to consider any changes to the current unlimited direct debit 
guarantee.  Research would be required to ensure that consumers are 
adequately protected.   

 

Credit cards, debit cards and cash machines 

22. It is important for consumers that terminals be designed to the highest 
standards, and give clear audio and visual feedback.  Terminals should be 
designed to take account of the needs of people with manual dexterity 
difficulties, or difficulties in reaching.     

23. Current chip and pin machines vary considerably in ease of use.  None has 
an audible feedback, so you have to trust the shop assistant or whoever will 
help you.   

24. It is very disappointing that ATMs generally have no audio feedback.  
Northern Bank has developed an excellent audio system, but it is not 
widespread.   

25. The Consumer Council recommends that manufacturers be required to 
build in accessibility features at the design stage as a matter of urgency. 

 

SEPA and cross-border payments 

26. The issue of cross-border payments is particularly pertinent in Northern 
Ireland because of our land border with the Euro-zone.  We also have a 
significant number of migrant workers. 

27. Many consumers find it difficult and costly to transfer their money when they 
live and work on different sides of the border.   

28. The Consumer Council would welcome the development of simple and 
cost-effective methods of transferring money across borders.   
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